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MASTER OF SCIENCE
IN DESIGN AND
MERCHANDISING, PLAN
B, INTERIOR DESIGN
SPECIALIZATION
Requirements
Effective Spring 2010
Code Title Credits
Department Core
DM 501 Research and Theory-Design and

Merchandising
3

DM 551 Research Methods 3
Specialized research/data analysis methods course 1 3
Content Coursework
Select a minimum of 15 credits from AM, DM, INTD prefixes 2 15
Breadth
Out-of-department Course 3 3
Paper/Project
DM 698 Research 3

Program Total Credits: 30

A minimum of 30 credits  are required to complete this program.

1 Select a minimum of one course with approval of graduate committee.
2 Select courses with advisor approval.
3 A minimum of 3 credits taken outside the department in addition to the

specialized research/data analysis course(s), with advisor approval.


